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Millennial Jargon:

Low Key
Definition - A muted or restrained level of
excitement or approval because you do not want
to call attention to your level of excitement or
approval or because you are trying to play it cool



Millennial Jargon: 

High Key
Definition - Open and unabashed excitement



Millennial Jargon: 

Glo Up
Definition - Becoming more attractive and mature 
as popularized by YouTube star Logan Paul 



Why are we here?



Participant









Why are we here?
Millennials are taking over…



Who is a Millennial?
– Silent Generation = born 1928 through 1945
– Baby Boomer Generation = born 1946 through 

1964
– Generation X = born 1965 through 1980
– Millennial Generation = born 1981 through 1996
– Generation Z = born 1997 through the present







Education









Millennial Families





Millennial Marriage



Millennial Cohabitation



Millennial Parenting



Millennial Working Parents



Non-Traditional Families



A.R.T., 23 and Me, and 
Posthumous Families



Millennials as Workers



Millennials and  Technology



Millennial Values



DOs and DON’Ts



Communicating with Millennials
 Don’t:  Keep plans secret
 Do: Communicate like a Millennial

– Ask, “How do you prefer to be communicated with?”
– Email to text
– Communicate efficiently
– Try it before you buy it estate planning



Dealing with Millennials’ Property
 Don’t:  Assume Millennials do not own complex 

assets
 Do:  Plan for digital assets, electronic 

communications, and social media legacy



Millennials’ Families
 Don’t:  Assume your client is getting married
 Do: Plan for cohabitation
 Don’t:  Assume you are dealing with a 

traditional nuclear family
 Do:  Check your documents for deliberate 

definitions regarding family
 Do:  Consider “upstream” estate planning



Trusts for Millennials
 Don’t:  Assume trust language is intuitive
 Do:  Include statements of intent
 Do: Design flexible trusts



Philanthropy
 Don’t:  Assume Millennials are too young to 

give
 Do:  Provide Millennials with outside-of-the-box 

options for community impact



CONTACT ME @ 
CWAKEMAN@WINSTEAD.COM

Get some milk!

Questions?


